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We’re driving forward to a bright, new future.

Join us for the journey. We are UNION.

Masterkeysolutions

Exit
hardware

UNION. First choice for the Trade.

ASSA ABLOY, the global leader 

in door opening solutions

Find out more about  UNION 

visit our website www.uniononline.co.uk

NEW Mortice lock ranges

NEWMortice lock ranges

YOUR NEEDSDEFINEOUR PRODUCTS.WE ARE UNION.
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The Locksmith’s Choice for
Over 10 Years

Available Exclusively Through

COME AND VISIT US ON STAND’S 30, 35 & 42 
TO JOIN THE CELEBRATIONS

Celebrating 10 Years Being the 
Trade’s Trusted Brand 

www.aldridgesecurity.co.uk
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5 Star Service

Of course we don’t really wrap every 

key like this before it’s dispatched.

But we do know how important it is 

to get you the right key, �rst time 

and delivered the next day.

That’s why we combine specialist 

knowledge, exceptional customer 

care and an extensive range of  

keys and transponders.C
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THE LOCKSMITH is 
distributed to:
The magazine is posted free of charge 
to 8497 locksmiths across the UK.

This figure includes subscribers, 
details available upon request.

The online news letter is sent to ever 
6000 email addresses every two weeks.

This figure will continue to increase each 
month, please call for updated figures.

total
national 

circulation:

8,497

THE LOCKSMITH 
offers coverage of  
a host of features 
IN every mAGAZINE:
• Auto Locksmiths

• Access Control

• Product Testing

• Safes

• Hardware & 
Security

• Business Support

• Training

• History & Heritage

• A Day in the 
Life Of…

• Your Hobbies

• Industry News

• VIP Viewpoints

• Diary Dates

• Recruitment

• Letters

• Hints & Tips

JAN/FEB

Padlocks

Hotel Security

Energy Efficiency

The Locksmiths’ 
Exhibition preview

MAR/APR

The Locksmiths’ 
Exhibition Review

IFSEC Preview

Training

CCTV

MAY/JUN

FIT Show preview

Access Control

Door Closers & Hinges

IFSEC review

JUL/AUG

Cylinders

Outdoor Security

FIT Show Review

Key Cutting Extra 	
(+ Cutting Edge Show)

SEP/OCT

Auto Locksmithing 
Special

Key Cloning

Van Security

NOV/DEC

Safe Locking

Fire, Safety & Security

Architectural 
Ironmongery

SPECIAL MONTHLY FEATURES:
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ADVERTISING SPECIFICATION:

HALF PAGE
(VERTICAL)

88.2 x 247.8 [mm]

HALF PAGE
(HORIZONTAL)

180.6 x 121.8 [mm]

QUARTER PAGE
(VERTICAL)

88.2 x 121.8 [mm]

QUARTER PAGE
(HORIZONTAL)

180.6 x 58.8 [mm]

EIGHTH PAGE
(HORIZONTAL)

88.2 x 58.8 [mm]

SIXTEENTH PAGE
(VERTICAL)

42 x 58.8 [mm]

full
PAGE

with bleed
216 x 303 [mm]

without bleed
210 x 297 [mm]

double PAGE 
spread (dps)

with bleed
426 x 303 [mm]

without bleed
420 x 297 [mm]

EXTRA
DETAILS:

3mm bleed is 
required on full page 
and DPS adverts. All 
other sizes do not 
require any bleed.

WORD 
COUNTS:
full page

with images
720 words*

without images
970 words*

half page

with images
360 words*

without images
430 words*

third page

with images
190 words*

without images
240 words*
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front cover:
with bleed		  without bleed
216 x 303 [mm]		  210 x 297 [mm]

Text and imagery should be kept out of the red box. 
The red box is 210mm x 60mm from the top of the 
page as shown in the adjacent image. Ask one of our 
representatives to send you a template.

PR & editorials:
*All word counts are estimated and fluctuate 
depending on different aspects such as images, 
heading lengths, etc. Please use the adjacent word 
counts as a guide only. If you are unsure, don’t 
hesitate to contact one of our representatives who will 
be able to help.

InDUstRYneWs
SPONSORED BY EURO ARCHITECTURAL HARDwARE

THE SEPT/OCT 2012 ISSUE
SPONSORED BY ALDRIDGE SECURITY26 To read more, visit www.locksmithjournal.co.uk

Keyless Digital Lock

www.yale.co.uk

For more information about Yale Keyless Digital Lock and other Yale Digital products, 
speak to your local authorised Yale dealer, or visit our website.

NEW from Yale

•  Touch screen keypad

•  Retro-fits with most 60mm nightlatches

•  Available with or without Yale Y3 nightlatch

•  Simple to programme & change your 4 -12 digit PIN code

•  User codes and setting remain if batteries are replaced

•  Fake PIN feature keeps your PIN code secret and safe

•  Temporary PIN code for visitors 

•  3 minute lock out if the code is entered incorrectly 5 times

•  Battery operated with low battery warning and emergency battery connection

Please note: This lock should be fitted in conjunction with a Maximum Security BS3621 Mortice Lock to be Insurance Approved.

Convenient

Simple

Intelligent

YaLe MaKes tV DeBUt on pRIMe tIMe tV
Yale is making its prime time TV debut 
to showcase its new innovative range of 
digital door lock solutions.

The dynamic campaign takes off on 
Meridian during the commercial break 
in the hugely popular “soap”, Coronation 
Street, to promote Yale’s new collection 
of digital door locks to a potential target 
audience of 1.7 million people.

The Keyfree digital door lock for PVCu 
doors and Keyless rim latch lock that can 
be easily installed on timber doors, will 
be presented to offer customers a more 
stylish and convenient approach to home 
security. 

The four-week television campaign 
coincides with the launch of a two-week 
roadshow taking place at the Blue Water 
Shopping Centre in Kent, where the 
two innovative key less locks will be on 
display.

Says Lauren Ashfield, Trade Marketer at 
Yale:

“There is no doubt that television 
advertising remains one of the most 

powerful marketing routes.  We are 
genuinely excited by the opportunity 
to promote our state-of-the-art digital 
locking solutions on such a prime time 
slot, where statistics suggest an impressive 
72% of the region’s population will see the 
advert at least once.  

“Alongside the roadshows, we hope this 
significant investment in a continuing 
difficult economic climate demonstrates 
to our locksmith customers that we are 
serious about supporting them, not only 
in offering innovative product solutions 
but also in encouraging homeowners 
to consider upgrading their front door 
security in a professional capacity to gain 
all the benefits of a keyless lifestyle.” 

www.yale.co.uk

‘The campaign will demonstrate that we are serious 
about supporting our locksmith customers’

MoRe tHan HaLF sMaLL tRaDe BUsInesses 
ReLY on spoUse oR paRtneR FoR HeLp
According to research by Direct Line for 
Business (“DL4B”), more than half (51 
per cent) of small trade business owners 
and managers rely on spouses and 
partners to help run their company.

The research by DL4B* revealed that 46 
per cent of small trade business owners 
and key decision makers rely on their 
partners to carry out general business 
administration while one in five (19 
per cent) employs their partner as a 
receptionist. 

In fact more than one in seven (14 per 
cent) trusts their partners to look after 
legal and accounting services. A further 
eight per cent of small trade business 
owners and key decision makers look 
to their partners to carry out sales, 
marketing and new business generation 
responsibilities.

 But despite small trade business owners 
and key decision makers suggesting their 
partners work on average two days a week 

(with one in four working three or more 
days a week), nearly a third (31 per cent) 
do not pay their partner any money at all.

This selfless contribution is particularly 
apparent as DL4B’s research showed that 
on average, partners have been helping 
each other for over four and a half years. 
In addition, two in three (65 per cent) 
people who help out in their partner’s 
small trade businesses have other 
employment elsewhere. Of these, one 
in four (26 per cent) works full time and 
two in five (39 per cent) work part time at 
another business.

 Jazz Gakhal, Head of Direct Line for 
Business commented: “Small businesses 
are crucial in re-energising the UK 
economy. It is, therefore, heartening to see 

partners working together to help sustain 
these small companies despite not being 
fully financially compensated and in many 
cases not paid at all. It is clear that small 
trade businesses are seeking voluntary 
help from their partners to avoid high 
legal, secretarial or IT support fees but it 
is vital that these businesses ensure their 
partners are adequately covered in event 
of an accident.”

*The research by DL4B looked at small 
trade businesses employing less than five 
people with an average annual turnover 
of around £124,000. ICM interviewed a 
representative sample of 200 tradespeople 
on behalf of Direct line for Business May 
18th – 21st 2012Breakdown.

‘heartening to see partners working together 
to help sustain these small companies’
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ADVERTISING RATES:
The Locksmith publication offers national news and advertising.

magazine
RATES:
FULL PAGE AD

RATE CARD PRICE
Single month insertion £1,440.

Half PAGE AD

RATE CARD PRICE
Single month insertion £840.

Quarter PAGE AD

RATE CARD PRICE
Single month insertion £540.

CLASSIFIED PAGE AD

RATE CARD PRICE
Annual insertion £40 (PCM).

RECRUITMENT AD

RATE CARD PRICE
Single month insertion £300.

Colour sep

RATE CARD PRICE
Single month insertion £110.

sponsorship packages

RATE CARD PRICE
Different packages are available, 

call for details on which pages are 
available for sponsorship.

discount bookings

10% for 2 issues,

20% for 4 issues,

35% for 6 issues.

Follow us  
on Twitter 
@TheLocksmithMag

online 
RATES:
home page

Premium banner

RATE CARD PRICE
£425 PCM (minimum 3 month run).

forum and latest news pages

top banner

RATE CARD PRICE
£595 PCM (minimum 3 month run).

latest news page

side banner

RATE CARD PRICE
£295 PCM (minimum 3 month run).

CONTACT DETAILS:
Editor 
Patricia Gwynnette  
pat@clearview-uk.com

Director 
Rob Exley  
rob@clearview-uk.com

Director 
Steve Sidebottom 
steve@clearview-uk.com

Director 
Ian Wilkinson 
ian@clearview-uk.com

Finance Director 
Ryan Exley 
ryan@clearview-uk.com
01226 321 450

Sales and Marketing Manager 
Diana Durmaz  
diana@clearview-uk.com
01226 321 450

Sales Executive 
Andy Davies 
andy@keyzine.co.uk
01226 321 450

Accounts Enquiries 
Sharon Watson  
sharon@clearview-uk.com
01226 321 450

Production
Tom Cartledge  
tom@clearview-uk.com
01226 321 450

Administration
Joann Crossley 
joann@clearview-uk.com
01226 321 450

Administration 
Emma Goodinson  
emma@clearview-uk.com
01226 321 450

Head Office 
Office F1-F3, Holme Suite,
Oaks Business Park, Oaks 
Lane, Barnsley S71 1HT

Fax Your Enquiry 
01226 730 825

Premium positions 
available upon request.
Please call for further 
details, 01226 321450.

subscriptions:
GOLD: £80     SILVER: £65     BRONZE: £48     Call 01226 321450 for more details.


